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WHY COLLEGE SPORTS?

. College sports has the largest fan baseookall <
172 million fans

. College sports delivers an authentic product
tradition amdhly devoted fans base

. Demographiceltdége fans are broad and divers
€ Young affluent men

é High disposable income

é The largest female fan base in sports with o
é Reaches ethnic minority groups

. Attendance of college sports events exceeds :
over 100 million in 2009

. Television ratings for top sporting eoetys
surpassed by the Super Bowl

. Sales of college licensed merchandise rivals &
$3.9 billion in sales

. College sports delieas @und conversation wit

consumers
Source: ESPN/TNS Sports P
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College has the largest fan base in all of sports

Sports Affinity in the US

Nitxsgfsr lto|]¢° ous ?@9 6{wzzw}| ¢7

NFL 171

152
MLB 150
NBA 125
Figure Skating 116 172 million people
Extreme Sports 115 ages 12+ consider

themselves fans of

Motorsports 114 college sports
Boxing 98

Source: US Census; The ESPN Sports Poll, a service of TNS (2009 survey)

at< X}v]|°2¢C c| w¥sjCwet”"
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Nielsen ratings demonstrate the appeal of college sports

Ratings Across League Championships

NFL Super Bawl/10 45

BCS Football ChampgibhEhip 17.2

NCAA Basketball Cham@itr&hip 14.2
SEC Football Champib2&i® 11.8

NBA Fin¥#&/11/09 9.4

MLB World Series GEtt#29i09 8.4
3 of the 4 most
NASCAR Dayto¥i2/580.0 7.7 watched athletic

championships are
PGA ChampicrHif/09 6.6 college events

NHL Stanley Cup3Bifa4£%.3

Source: Nielsen Media %
at< X}v]|°2¢C c| w¥sjCwet”" 4

Managed by IMG Co



College attendance vastly exceeds all major sports

Annual Attendance by Sport

Fans attendance (millions)

MLB 73

.

u

NHL 2 Over 100 million
people attended a
college sportin

NBA 21 g . pO t g

event in 2009
NFL 17

Source: ESPN.com & NCAA.com
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College has one of the largest female audiences

Female Sports Affinity

Nilxsgfsr 'ts{ozs to|]¢° ous¢ ?2@ 6{wz

Figure Skating 82

\'
\I

College Sports
NFL 74

MLB 67

(o]
N

College Football

NBA 54

College Basketball 53 .
77 million females

Extreme Sports 48 are fans of college
SpOI’tS

Motorsports 46

Horse Racing 45

Source: US Census; The ESPN Sports Poll, a service of TNS (2009 survey)
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College has the largest affluent fan base

Affluent Sport Affinity (income $100,000+)

Niltxsgfsr tto|l¢° 6{wzzWw}| ¢7

College Sports 29

NFL 28

N
»

College Football

MLB 25
22

NBA 21

Golf 17

Over 29 million
college sports fans
Extreme Sports 16 earn more than

$100,000 annually

NHL 16

Tennis 15

Source: US Census; The ESPN Sports Poll, a service of TNS (2009 survey) %
at< X}v]|°2¢C c| w¥sjCwet”" 4
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College reaches the Millennial Generation

Sport Affinity Amorit A8 olds

"Ni}xsgfsr °to|¢° 6{wzzw}]| ¢7
17
NFL 17
Mixed Matrtial Arts 17
Extreme Sports 15
1
Boxing 15
NBA 14
MLB R Over 17 million 18-
1 24 year olds are fans
of college sports
Motorsports 11

Source: US Census; The ESPN Sports Poll, a service of TNS (2009 survey)

at< X}v]|°2¢C c| w¥sjCwet”"
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College sports fans span cultural lines

College Fans Among Key Segments

"iYxsqgfsr °to]| ¢° 6{ wz Pergentage of fan base

Hispanic 24

African American 73

Other 10

Source: US Census; The ESPN Sports Poll, a service of TNS (2009 survey)

at< X}v]|°2¢C c| w¥sjCwet”"

14%
13%

5.9%

J
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College sports fans are spending for licensed merchand

Annual Licensed Sales

BN vie $5.0B

; College Sports $3.9B

NFL $3.3B

€

&‘ NBA $3.0B Consumers spent

$3.9 billion on
— $1.68 college merchandise
| S ] . in 2009
Source: Global License Magazine and The Collegiate Licensing Company
at< X}v]|°2¢C c| w¥sjCwet”" %
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College sports fans support sponsors

College Sports Fans Attitudes Toward Sponsors

Pay Attention 206*

Intend To Buy 135*

Have Positive Percepi ki

Are More Loyal 125*

Simmons NCS, Summe

All Indices Are College Sports Fans vs. Non Farmsurce: TNS, ESPN Sports 0
af< X}v]|°¢ c| w¥sjCtwe” *Denotes significance with a 95% Confide

terv
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Campus Life

» One of the largest commuter schools imie ¢cbantB0, 3
students total with 3,000 resident students

» Almost 3,200 employees
» 58% female, 42% male
» 45 states are represented along with 122 countries

Alumni
» Nearly 160,000 alumni _
» Approximately 85% of alumni reside in the greater Neg
» Notable alumni:
¥, Bruce Béffireator of the mutual fund
¥, Mario Cucrhormer NY Governor
¥, George Deukndéimmer CA Governor
¥, Mike Rep#teounder of Glaceau and vitaminwater
¥ Raymond K@y C Police Commissioner

at< X}v]|°2¢C c| w¥sjCwet”"
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» ewEv o0 [ w||w|lu ~sjqgs|] £o0us
Division 1 winning percentage
» af£< X} v| °tiene DivdsiorElfvictoripeliist F08 s
wins
» bvs {s]|°¢ po¢ysEpozz £5so0{
appearances (tied for 20th!), including
» bvs {s|°¢C po¢ysE£pozz £5so0/{
five (5) NIT Championships
» The team has earned eight (8) BIG East Championship
EAST regular season titles
» Qver the years, the St. John's Basketball team has-pro
notch talents, including:
¥, Eleven (11-)AMllericans
¥, FiftyNine (59) NBA draft picks
¥, Sixteen (16) NBA 1st round picks
¥, Eight (8) NBA lottery picks
¥, Great players including Mark Jackson, Malik Sealy and Chris Mullin %

N

at< X}v]|°2¢C c| w¥sjCwet”"
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p
Fully accessing the callege  IESNReI= Y AUDIENCE SIZE
market requires multiple

points of entry

20,300 students

Orcampus
3,200 staff
Alumni Association 160,000 alumni
Athletic Department Over 1 million fans *

af< X}v]°¢ c| w¥sijCtweg" * Source: ESPN/TNS Sports Poll Zﬂ
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54.3% 52.2% 44.3%

of fans own their
of fans have a college home of game attendeges
education earn over $100,000

SOURCE: Scarborou%
at< X}v|[©°¢ c| w¥sj CweE" 4
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Yearound marketing platform

ab< X] V\ °>-ROUNDACSIVATION S O°

Aug Sept Oct Nov Dec  Jan Feb Mar Apr May @ Jun Jul

S:F asketbll

ﬂ‘j

._
v

Lacrosse, Baseball, Etc.

at< X}v]|°2¢C c| w¥sjCwet”" %
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An integrated marketing platform

To maximize your investment, we recommend building an integrated marketing
program with uniquely leveraged assets to drive brand and business objectives.
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Allstate.

You're in good hands.

p.aiacfp.an

Bus Lines

(PIRATE BRAND%

Join the Healthy Snacking Revolution.

GEICO.
STAPLES

xer OoX @ ) 5}9,,%%

We Take Bankin 1ally

at< X}v|[©°¢ c| w¥sj CweE" %
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https://www.ridgewoodbank.com/home/home

Television

THE RED STORM REPORT

Forallofthe béhetlqgs | s¢ oqfw} | }t af£c<
St. John's fans from New York, New Jersey, Connecticut and
Pennsylvania tune in every week to The Red Storm Report!

» The Red Storm Report is a weekly show
£Evof vwuvzwuvEC £vc
{s|]°¢ o|lr ;}{s]®¢ ¢
and is broadcast on SNY .

» The Red Storm Report airs twice a week
for ten (10) weeks from January through

March ﬂ

X}v]°¢ Poc

SNY.

at< X}v]|°2¢C c| w¥sjCwet”"
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Radio
bVS ab< X]V\°a > ORW] |\ 9

» 0Ozz jsuwmzoj ¢soc¢C}| a£< X}v]|°¢ [s]|]°¢ -RMCysEpozz
» 0Ozz {s|°¢ poc¢y s fAapwirgsponsory tise®pportunity tqparlicpategrothte following¥pgre
% The Steve Lavin Regganieérshow)

Y, PlayByPlay
% Halftime Show

¥ Wrap Up ReporiGRos Show)

at< X}v]|°2¢C c| w¥sjCwet”"
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