Best Targeieqd Group prg Motion
“Church Day™

Each year, for one foothall and baskethqli Saime, we hag 4 day focusey Ol yeueth
Ackvipy &roaps from Clirches arooengd the stypa While the content ang Materials
AESOCiaiad with Charch Day may et ranslste welf 1o 2ll schools the COUCapt can.
T Beners] churches, atliletic Ieagues_, and givip ETOups (Bny Scouts & Girls
Seous) coyuld all be targeieq We identify five areas of concentrajon to focus,
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Market 1 the audience. We yye four Primary Maans of COTIMLNICa g
First, a locgf Contemporary Chiristian radig Btation is gecyrad Lo 2ponsor the
day by Providing free 34 second spotg. Next, 5 Press release is uged 1o get
mentioned g the calendar sections of Iocal Christiap Magszine; andg
Hewspapers. 4 simple brochure wasg developed and mailed it 4 & wouple
thousasg church leaders i the state (The ligt Was provided b the ragin
stilion) Finaliy tye visited gpg s0id 3 Coupls large ares churehes on (he
idea and they Pre~purchase tickegs,

Uiive them 5 Fe350N 1o come oy, Fust Bpenmg the gapeq and leting Sroups
aat g disooun doeg B0t & day make, Wo ot only offered gy Affordable

M inty EI'OUps e Participate in BRIMES, Activities and aur Bulidop Fun

£ong

Ureate ap atention grabhey. This pas; YeAr we yeed 5 Portion of the ticket

FeCeIpts from Church Day ang Donajed them 1o 4 Chnistian Youth hame
Gversined chegl Waa presenied 1o the youih home g half time The

Media foved 1o idea that 4 Rot-lor prof; school wyg donating reveme
X 1o the Communigy, '

Uss the Svent for sates inventory. With the SYEUl comoepy i Place

Sponsorsiipg Could be sold 1o raise revengg and add valie to the gtoup

Attendeny Chick-fil-A and ather “fajih fensitiyve Partners ware secired yq

CO~SPHINgore adding cash 1o offiei costs apy COupONsprizes for the proups



