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Best Olympic Sport Promotion
Fan of the Game

Target andicnce: Commutuly
Sport: Any

The local newspaper placed an eniry form in the newspaper each Monday
hefore a gavse. Contestants would i out the entry form and matl it to the
OFT Athletic Marketiny & Promotions Tiepartment. The “Fan of the
Game" would reccive Iree admission to the giome along with 2-9 other
peaple {depending on ke space.) Fars would also receive special seating
along with pizza, drinks, and pomn pons.  The selected winner recetved a
special gifl {i.e. autographed ball) and acknowledgment doring the game.
A PA describing how W become the next “Fan of the Game™ accomganied
fhe conlest,



