Who:

What:

When:

Where:

How:

Contact;

ttainly students and ¥ids,
but sppeals to ali fans in
shendsncs

A grassroots interachive
team charged with
enhancing fan's overai
ertoriainment axperience,
Thres “Fanafics" dressed
in Cuke and Ohio State
branded uniforms specific
tex the: spork. The leam
utiiized a large Coca-Caola 5 e
branded nflatable tent with hockey slapshot ga a-sho
gama, Giveaway items incluced temporary tattous, Cake coupons and Mard-
gras styie bead neuklaces. Team members used a wireless microphana, -shins.
t-shirt gun, scooters and several other various prons during the gams.

At timas. Pre-game: Faratics al inflatabte (known as "Loca-Sola Far Cooner” )
i run games; In-Game: cn-courlion-ice to haip implasmarit Al emeas wilh 2
wirgiass microphons any promotions during haftime or fineouts, srid it
congeurse to give away free ttems and interact with orowed whan not nasded for
promotions.

Al home Ohio State Bens & Women's Basketball garnss. and Men's Hockey
HAImESs.

Crder all props, recruit teern mernbers, train merbers, scheduie Fanahes (3 per
gamea’ for each event, inslruct Fanatics on the various nroenetians that will occu!
during the game, provide thern with & script 1or each oromolion, review noisics
of how aach promotion should be executed. The individua! personality oA i
fanatic is critical to the overall success. They need to posses an Gutgoing
personatity and can be trained to clowd Tesponsiveness

Brian Flenner

CHrector of Promoticns
f14-658-2264

flenrer. @0y adu i




