VAN,

MICHIGAN ]

¥eep tha Grean Qul Campaign
Michigan vs. Michigan State Baskethall, January 26, 2063

Situation:  Dwring the 2002-03 academic year, Michigan was schoeduled Lo play
intra-state rival Michigar: Stale oniy once in Ann Arbor on Super Bowd Sunday.
This game was scheduled to be nationally-telavised by (oS Sports and a sell-out
croved wias expected.

Problem: e to the fack that over 5,000 single-game seats would be
available for purchase by the gencral public, & concerted campaign was necdod
to ensure that the large majarity of fans were cheening for the Maize & Biue as
oppased to the visitars. This game represented an important visibility opporlunity
for the rebuilding Michigan Basketball Program.

Result: By identifiing the potential problom earky, we were able o gain the
support of the Uiniversity of Michigarn Alumni Asseciation, the regional booster
clubs and ather key grassroot support groups. A specially-designed posteart whs
insaried with the August footbalt ticket mailing, in addibicn {0 wclusion.in the fall
Alurnni Magazine. These two items were sent 1o gvar 125,000 individuals. Local
booster clubs were encouraged te plan outings in conjunction with this game,
and large group ticket allotments were made available directly to them. Michugan
stidents and faculty members were also given 2 special two-week time penod to
aurchase tickets in advance of the public sale. A madrun of two (2) Hckets
could be purchased with & waiid Michigan ID card.

T the end, we were vary pleased with the "Keep the Green Qut
Campaian” a5 we wera succassfully able to scll ali avatiahle tickefs st ful price to
the proper Michigan fan markets. The garne ended i dramatic fashicn as
Michigan was able to upset the nationally-ranked Spartans in front of one of the
loudest crawds in recent memary at Crisler Arena. CB3-TY was also very happy
as the game made for an exciting start to their Super Bowi SUnaay Lelevision
programming.

Contact: Tom Brooks
Director of Sports Marketing
734-647-2025
twhrooks@umich.adu




