UNIVERSITY OF FLORIDA

BEST TARGETED GROUP PROMOTION
EUNIVERSITY OF FLOKIDA
The Milk Challenge Presented by Blockbuster Video {Women's Baskechall)

The University of Florida hebd 1 third anmial Milk Challenge Presented by Blockbuster Video
on Sun, Feb, 11, 2001, with a goal ol brésking 118 women's basketbat] single pame home
auenpdance record. Not onlhy did the promotional effort help the Lady Gators bresk the old mark
of 5,031, 1t shattered the record when a standing-room-only crowd of 12,222 packed the
O'Connelt Center to see Flonda battle Penmessee,

With the spoasorshin support of Dairy Tarmers, Inc., Blockbusler Yideo, and Guator Compulers,
the UF marketing departmzent was able 1o successtitily reach thousands of youth and parents in
the GatnesvilleOcala market. The key elements of the promaotion were as tollows:

Fiest 2,000 kids 0 3™ grade and under) at game received replica Lady Gator jersevs

¥ Treeadmission coupons distributed throogh Blockbuster Videe in Gainesville, Ocala,
T.ake City wnd sefect Jacksonville Jocaizons:

#  Posl-garne ice orcarh and milk party with the Lady Girtor team for kids in attendance

¢ The ares elementary or mviddle schonl which heoght the largest percentage of fans
{as compared to their schoel populialions) won S3.000 in compuler
hardware’sottware.

An aggressive advertising cumpaign ulilized Wehevision, radio, newspaper and ingernst outlets to
blits the Gainesville market for foor weehs leading up o the game. Response o the pramolim
was overwhelmingly positive, angd wark hay already beous on dhe 20002 evenr
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