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THE CONCGCEPT

The Heroes Game

IOWA HAWKEYES
V.
NEBRASKA CORNHUSKERS

ANNUAL FOOTBALL GAME
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THE CONCEPT

“The most important asset that both states have
in common is heroic citizens.”

“A gridiron celebration of the real American heroes.”

* Our goal is to use the game as a platform to recognize
exceptional heroes from both states. To accomplish this we
will create a game week dinner to salute a “Hero of the
Year” from each state and also execute a game day, pre-
game ceremony to communicate and celebrate the message.

* The Heroes Game campaign will also build awareness for
the American Red Cross or any future non-profit partner.
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THE CONCGCEPT

* Winning team will take home the Heroes Cup and
display the trophy at their institution for the year.

* While still to be discussed, we envision a large cup
on top of a tall pedestal with artwork celebrating the

two states.

* Each year the trophy could be engraved with final
score as well as the names of the Heroes of the Year.
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FINDING A SPONSOR

yl/ee.

EMPLOYEE OWNED
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SELEGCTING A BENEFICIARY

American Red Cross
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DESIGNING
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SKETCHES

DIGNIFIED
CLASSIC
TYPOGRAPHIC
PROUD
TIMELESS
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INITIAL DESIGNS
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FINAL LOGO DESIGN
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UNI"BRAND VERSION
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HHKEVES VS NEBRASKA EURNHUM
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UNI"BRAND VERSION
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SPONSOR VERSION
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THE SYMBOLISM

THE STARS THE SHIELD THE LAURELS

Anyone achieving on the A symbol of strength &  In the past, laurel leaf
highest levels is said to  heroism in medieval days  crowns were awarded to

be “reaching for the and still today in the Olympic Game victors.
stars”... certainly a trait ~ badges of fire fighters Today, they are still a
of many of our heroes. and police officers. symbol of high ideals.
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BRAND STANDARDS MANUAL

THE HERTIDOTES G ANE
BRAND STANDA ARTEDS

HEROES GAME OFFICIAL COLORS

THE SCHOOL COLORS
Al branding for he Heres Game feturs the
choo colors of the Urivers

the Uivg

the offidl colrs for both uriversies. s vry

important fo maich these colors faithfully when
eproducing the Hroes Gome Logos. s geatly
prefered that ll o The Heroes Game logos be
wsed in full color. f thisis not possible then the
ogas should b prited n llblack on light

NEBRASKA RED T0MA backgrounds and oll white on dark backgrounds

Nk BLACK
(inlieu of use “Panfon (inliew of use “Pantone® 116 Proces Equivalent: 100K) see page 5 for more detal)

ProessEquivolent: 91 - 76Y - 6K) ProcessEquivaent 15M - 94Y)

THE SUPPORT COLORS

In ddifon f he scholcolrs shown o

the Heroe Game idontty system utizes both
ray/dark siver nd white o imporont support
colors. s vy importont o mtch thegry/dork
siver fihfully when repoducing the eroes
Game Loge. Mot thot s color as th apion
of being aitergray or o dork sver metlic
iher pton s cceplable and must malch the
“Pantone® oo nicted. Keep i mind tht tis:
is 0 DARKsiver opion ond s0 o sondordsher
HERDES GRAY/0ARK SILVER HEROES WAITE

(in liew of use “Pantone® 423 Gray or “Pantone® 8400 Dark villnt b an occeptable subsitte
Process Equivolent: 47K)

Panone® i rgistere rdamark of Pae . Th ol shawn n thispog and troughut i manulae o nended o mtch the PANTONE (ol
Stondars. o the PANTONE ol Sandods, o f th curnt oo of he PANTONE ol Formua Guie
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THE
HEROES GAME
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MEDIA KIT DESIGN
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MEDIA KIT DESIGN

The Heroes Game

Tge mane oe walao fla totlenan fosl ofaessen. Wee die allo spt anaewed,
atcexp gneske y ejty y a tawoti dkche tie alwailg sltixc; brt vixa quewbc
uliadzx. Ysleei samxop slluexc ddk klithmn tiwo the dllpo lubr qwetgl sgte

sxyhi the alwa skilty. Tge mane oe walao fla toflenan fosl ofaessen. Wee

die allo spt anaewed, atcexp gneske y ejty y  fawoi dkche fie alwailg - INFO SHEETS

sltixc; brt vixa quewbc uliadzx. Ysleei samxop slluexc ddk klithmn tiwo
the dllpo lubr qwetgl sgte sxyhi the alwa skilty.

Besy coma of dat mystllyr sl sum fo wi awl wand so di do. Walao fla
totlenan fos! ofaessen. Wee die allo spt anaewed, atcexp gneske y ejty
y a tawoti dkche fie alwailg shixc; brt vixa quewbc uliadzx. Ysleei samxop
sllvexc ddk Klithmn fiwo the dllpo lubr qwetgl sgte sxyhi the fummect enyh
Gemi namy issemane oe walao fla totlenan fos| ofaessen. Wee die allo
spt anaewed, atcexp gneske.

vixa quewbc uliadz
PxT HOE s

g3 “E AN lubr qwetgl sgte
FROES GAM
T B

dkchas

(D WITH ALL LOGO ART
AND BRAND MANUAL ~ ~~ DUAL POLY
(BLACK GRAPHICS ON (D) POCKETS

LOGOS AND BRAND STANDARDS

FOAM DOT SECURES (D A
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MEDIA KIT DESIGN
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The Heroes Game
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UNVEILING EVENT GRAPHICS

DIRECTIONAL SIGN

L0 S S ¢

IOWA/NEBRASKA
TROPHY GAME
MEDIA BRIEFING

LB S S

ROOM W180D
LEVEL 1
FRIDAY
TJULY 29
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INVITATION

©
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MEDIA DAY
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MEDIA DAY
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MEDIA DAY
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ON-LINE ANNOUNCEMENT
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THE
HEROES
TROPHY
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OUTSIDE INFLUENCES
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OUTSIDE INFLUENCES
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BIG TEN RIVALRY TROPHIES

ILLIBUCK (TOP LEFT)
PAUL BUNYON - GOV. OF MICHIGAN (ABOVE)
FLOYD OF ROSEDALE LEFT)
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TROPHY DESIGN LAYOUTS

TROPHY FRONT TROPHY BACK

BRUSHED STAINI

ETCHED INTO FO LAUREL LEAVES MC

LAUREL LEAVES COME TO A POINT AT
THE BOTTOM OF THEIR RESPECTIVE PANELS

TOP VIEW OF TROPHY

RECTANGULAR DARK
WOOD PEDESTAL

DESIGN WITH TWO FOOTBALL
HELMETS ETCHED INTO WOOD.

FACING HELMETS" ART TO BE
WOoD.

WORD “TRADITION" ETCHED
INTO TROPHY BACK

WOOD SCROLL

FOOTBALL DETAIL

~

MOLDED ALUMINUM PLAQUE
‘WITH RAISED ART

e
WITH RAISED ART

WOOD SCROLL DETAIL

WANKEVES + CORNUSKERS 5\
SLACK & G0LD » SCARLET 4 CREAN
TONA FXGHT SONG + RATL VARSTTY
WOOD SCROLL ) T0MA CITY e LINCOLN
FOOTBALL DETAIL
WERKY o HERBTE

DARK GRAY ACRYLIC BASE WITH ETCHED
R PRINTED CORN STALK PATTERN
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TROPHY DESIGN LAYOUTS

VICTORY SIDE VALOR SIDE

BALL WILL BE SAME SIZE
SIDE VIEW OF LAUREL LEAVES AS THEY N ACTUAL FOOTBALL
'WRAP AROUND THE FOOTBALL

EXAMPLE OF “VALOR'
PLAQUE WITH THE
HONOREE NAMES AND
THE DATE |

[ esn sy

\ ANNE YouNG /
. 4

EXAMPLE OF “VICTOR
UE WITH THE SCORE
AND DATE
WORD “VICTORY" ETCHED
INTO TROPHY BAC WORD “VALOR” ETCHED
3 INTO TROPHY BACK

)

TROPHY IS
AL

THE RIGHT SIDE OF THE THE LEFT SIDE OF THE
TROPHY WOULD BE THE TROPHY WOULD BE THE
VICTORY" SIDE AND. 'VALOR® SIDE AND
FOOTEALL WITH TWO LOGOS DISPLAY ALL OF THE SMALL DISPLAY ALL OF THE SMALL
ETCHED INTO WOOD PLAQUES WITH THE DATE PLAQUES WITH THE DATE
AND AND EACH OF THE
HERO! HONOREE'S NAMES.

A A A A A A 4 A A A A A A4/
A A A A A A A A A A A A A4/
A A A A A A A A A A A A A4/
\A A A4 A4 A A A A A4/
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FINAL TROPHY
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TROPHY & HONOREE PLATES
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HEROES
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HYVEE STORE GRAPHICS
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PRE-GAME TROPHY VIEWING
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GAMEDAY PROGRAM
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HONOREES HALFTIME
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TROPHY PRESENTATIAON
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TROPHY PRESENTATION
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$100,000 was donated to the Red Cross
from Hy-Vee and their presenting vendors

Over $250k in new wholesale sales by selected licensees
of Heroes Game specific merchandise

Launch of new tradition with "designated rivals"
following the conference expansion.

Fan engagement.
Rivalry. The Game. The sponsor. The charity.

Sponsor relationship enhanced
Everyday heroes honored
Charitable component. Giving back!

No criticisms!
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