
2011 REMAINING DATES  

Sat.  3 /5 Bel larmine 1 p.m.  

Wed. 3/16 Denver 7 p .m.  

Sat .  4 /9 Fair f ie ld 1  p.m.  

Sat .  4 /23 Hobar t  12 p.m.  

 

 

 

 

 

CONTACT INFORMATION 

 

Scott Lowe 

Assistant Athletic Director for  

Sales & Marketing 

slowe@loyola.edu 

410-617-2773 

 

Melissa Hassen 

Assistant Director for  

Sales & Marketing 

mahassen@loyola.edu 

410-617-5963 

 

Treat Your Youth Lacrosse Team* to the  

Experience of a Lifetime at a Loyola Lacrosse Game! 

 
Hold a one-hour pregame team practice or scrimmage  

on a Ridley Complex field! 
(You are responsible for finding another team and supplying officials for a scrimmage) 

 
Be on the sidelines when the ’Hounds run out and for the National Anthem! 

 
Players receive a Loyola Lacrosse poster  

(great for autographs!) 
 

Play a five-minute halftime game on the Ridley stadium field 
 

Postgame Throw Around with the ‘Hounds and autograph session 
————————————————————————————————— 

How can your players participate in the 

Ultimate Greyhound Team Experience? 

 
Simply sell a minimum of 50 tickets at the group rate of $2.50  

(If  two teams are involved, sell a combined 75 tickets) 
 

This can include team members, siblings, parents, friends, family, etc.  
* offer good only for children in 8th grade and younger 

Loyola University Maryland  

Men’s Lacrosse 2011 


